A few information about the Garden Centre Congress Switzerland — Presented and produced

Wednesday, August 27

Visit of the Famous Flower Island
Mainau on Lake Constance

Highlights of the Day

Sonja Countess Bernadotte of
Wisborg and Gloria Beck,
President IGCA

Two Davids (Symons/Danning)
under the English flag

Janet and Tony Blake (UK) in front
of the Oriental secrets

Sweden and Germany: Kerstin
Billbéack and Claerens Jacobsen,
Gerhard and Cornelia Kruse

Sonja Countess Bernadotte of
Wisborg welcomes delegates attend-
ing the International Garden
Centre Congress to her famous
Mainau, the flower island on Lake
Constance. The Mainau island is
run by a private limited company
(GmbH). Mainau Island has 220
members of staff all year round and
employs more than 400 people
from April to September. As a pri-
vate firm with no public subsidies,
Mainau works on private enterprise
guidelines.

Previously a visit to the Garden
Centre Max Schwarz was scheduled.
This Garden Centre caters specif-
ically to passionate gardeners.
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The complete Japan delegation

Customers are offered a wide range
of products in a spacious area in a
rustic setting.

Last but not least: the visit of the
Garden Centre Hauenstein, Rafz.
This was the main centre of five
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South Africans in front of a flower sculpture, Michael Rahner and Nick Stodel

Gloria Beck and the Hauenstein
Team in Rafz

Joan Bordas: Spain is different!

Dynamic bird feeding on the lake
side: Graham and Susan Spears

...and another picture

Garden Centres in the Hauenstein
Group. Hauenstein is at the same
time one of the largest nurseries in
Switzerland, its range covers a very
large selection of plants, fruit trees
and oramental shrubs and trees —
more than 3000 varieties.

The forest spirit of Mainau
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Warm welcome at Max Schwarz
AQG, Villigen

I. to r.: Mr. Jean-Paul Hubert and his wife, Ambassador Switzerland/Liechtenstein,
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Editorial

Garden Centres - an industry
with future prospects!
Despite the current
economic slump, it is
evident that propri-
etor-operated garden
centres have remain-
ed unaffected by the
decline in retail busi-
ness. In the case of
major distributors,
the garden centre sec-
tor seems to have become the only one with
potential for growth. Gardening is simply con-
sidered to be chic. People are proud of bouquets
of flowers or fresh lettuces out of their own gar-
dens. A reduction in working hours created time
for hobbies, and the introduction of daylight
saving time also provides us with extra hours to
devote to our gardens. If this trend should con-
tinue then the horticultural industry should be
safe for the foreseeable future. Staff training that
is regulated by the trade associations also plays its
part in ongoing development. The exchange of
ideas and experiences between association mem-
bers strengthens both individuals and groups
and contributes to never-ending progress.
Cooperation within the associations will in-
creasingly be imposed, should the ever-ravenous
state recognize the sector’s bounty and endow it
with more and more administrative restrictions.
It will be then that the association for industry-
specific matters will have to get involved and
make its presence felt. The reduced VAT rate in
respect of plants is already being firmly targeted
by a few tax-hungry civil servants. To counter
this, the beneficial service needs to be taken into
consideration that the garden centres offer to a
broad cross-section of the public. The mind-
improving effect of gardening has long been
known and it is pleasing to learn that the garden
centres are supporting the construction in the
Canton of Neuenburg of the first European
training facility for gardening therapy. The asso-
ciation members are stepping into a further area
of responsibility for the easing of future social
problems by placing increasing importance on
the employment of older and disabled people in
the gardening sector. However, this task ought
both to be recognized and rewarded.
May the garden centre thrive, flourish and blos-
som out!

Dr. ]. Alexander Baumann, SVP member of the

National Council, Kreuzlingen TG

Mrs. Gloria Beck, IGCA President, Mr. Sandro Faivre, Sales + Marketing Director
FELCO, Sponsor and responsible for the event



X floramedia

“It took a whole year for me to see through the mist of Schwizerdutsch”
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Australia

MACBIRD FLORAPRINT Pty. Ltd.
Scoresby, Victoria 3179
www.macbird.com.au

Austria

Baltic States / Czech Republic
Hungary / Poland

Denmark

FLORAMEDIA DANMARK
1879 Frederiksberg C

SCHUR PACK DENMARK A/S
8700 Horsens

Russia / Slovakia www.schur.com

FLORAMEDIA AUSTRIA GMBH France

1141 Wien FLORAMEDIA FRANCE SARL
www.floramedia.at 69007 Lyon

Belgium www.floramedia.fr
FLORAMEDIA BELGIUM N.V. MAURYFLOR S.A.

45331 Malesherbes Cedex

2100 Deurne — Antwerp oHd
mauryflor@maury-imprimeur.fr

www.floramedia.be

FLORAGUIDE BENELUX B.V. B.A.  INTERPRINT
9950 Waarschoot 49800 Trelaze
www.floraguide.be www.interseed.com
Chile Germany

FLORAMEDIA CHILE

a division of Inversiones Rosario S. A.
Las Condes, Santiago
www.armony.cl

FLORAMEDIA DEUTSCHLAND KG
(including Fleurmerc GmbH)

70718 Fellbach

www.floramedia.de

Do You Speak Schwizerdutsch?” by Masako
S. Uzawa is from the book Ticking Along Too;
stories about Switzerland” published by Bergli
Books, Basel, ISBN 3-9520002-1-3. To order see
www.bergli.ch. Reprinted here with permission
of the publisher.
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VERLAGSGESELLSCHAFT MARUTANE EBUKURO Co., Ltd.
CGRTN IST LEBENE mbH Kamitoba, Minami-ku
25436 Tornesch Kyoto 601-8113

Gruen.ist.Leben@t-online.de
India

MANIPAL GROUP
«Syndicate House»
Manipal 576 119

www.manipal.com

ishihara@ebukuro.co.jp

Kingdom of Saudi Arabia
FLORAPRINT KSA & GULF

ALC Arabian Licensing Company
Jeddah 21483
yfalc@awalnet.net.sa

Liechtenstein
Italy )
FLORAMEDIA International Est.
EDIZIONI BARZANTI S.R.L. 9490 Vaduz
47020 Pievesestina di Cesena www.floramedia.com
www.grafichebarzanti.com q p
Lithuania
Japan Belarus / Estonia
AN CORPORATION Kaliningrad / Latvia
Musashino City FLORAMEDIA BALTIC UAB
Tokyo 180 2016 Vilnius

an@an-corp.jp

www.floramedia.lt

Ha is haben (have), gha is gehabt
(had) and gsi is gewesen (been)

The Netherlands
FLORAMEDIA HOLLAND BV
(previously known as Fleurmerc bv)
1530 AD Wormer
www.floramedia.nl

New Zealand
FLORAMEDIA NEW ZEALAND
Wellington

rogerb@cplnz.co.nz

Norway

FLORAPRINT NORGE A/S
3103 Tensberg

sigurd@fjeld.no

Poland

FLORAMEDIA POLAND SP. Z O.0.

(previously known as Info Flora
Sp. 2 0.0.)

96-100 Skierniewice
www.floramedia.pl

$

Russian Federation
APF ALKOR

123298 Moscow
apf.alkor@ru.net

Slovenia

SEMENARNA LJUBIANA, d.d.
1000 Ljubljana
WWw.semenarna.si

South Africa

ALEX WHITE HOLDING (Pty) Ltd.
Florida 1710

tpkane@mweb.co.za

FLORAMEDIA SOUTHERN AFRICA
Florida 1710

Iwright@awh.co.za

Spain / Portugal

FLORAMEDIA ESPA,A S.A.U.
46014 Valencia
www.floramedia.es

CONGRESS NEWS
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~floramedia Group — worldwide

Sweden

FLORAPRINT SVERIGE AB
24592 Staffanstorp
marten.martensson@plantman.se

Switzerland

FLORAMEDIA (SCHWEIZ) AG
8132 Egg /ZH
www.floramedia.ch

Taiwan

FLORAMEDIA TAIWAN LTD.
Taipei 11203
meida@ms4.hinet.net
Tienwei 522, Changhua
floraprint@taiwan.com

UK/ Ireland
FLORAMEDIA UK LTD.
(previously known as
Mercurius UK Ltd.)
Colchester
www.floramedia.co.uk
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BURALL FLORAPRINT LTD.
Wisbech

Cambridgeshire
www.burall.com

BLOSSOMS & BOWS LTD.
Wisbech

Cambridgeshire
www.blossomsandbows.co.uk

SMURFIT PRINT U.K.
Llangollen

North Wales
www.smurfitprintuk.com

USA/Canada

HAMMER Lithograph Corp.
Rochester

NY 14692
www.hammerlitho.com

THE JOHN HENRY COMPANY
Lansing

Michigan 48901-7099
www.jhc.com



